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Study of organizational climate has a very long history in management, but what 
is organizational climate and how it forms remains unknown. As the researches in this 
field are restricted to traditional cognition psychology. The phenomenon of 
organizational climate features with dual attributes, namely internal subjectivity and 
external objectivity, and therefore can’t be thoroughly revealed in cognitive science 
which has been faced with a dilemma of dualism. In the past research process has not 
put the objective existence of the organizational climate and subjective feeling together. 
By introducing a perspective from Hermann Schmitz’s New Phenomenology, we 
interpret the formation of organizational climate, we can reveal the emotional nature of 
organization atmosphere and find the causes of formation of the organization. Finally 
we find the hierarchies of the dimension in organizational atmosphere. Organizational 
climate is divided into four layers, and these layers have influence in turn from high to 
low. 
In this paper, the research conclusion can be summed up to the following points: 
Body interaction effect which is redefined in the theory of Herman Schmitz’s body-
emotion phenomenology is the origin of emotion. Body interaction effect is before 
cognition process. We name body interaction effect that is in a specific time and specific 
location which are effected by the specific situation in the organization as on-site power. 
What’s more, on-site power is the origin of the common emotion. The nature of 
organization atmosphere is emotion. Organization atmosphere is divided into on-site 
power, common emotional, common cognitive and common behavior four layers and 
the high layer affects the low layer. 
In the aspect of theory, this paper provides a new perspective to the research of 
organizational climate. From the phenomena analysis we finally find the nature of the 
organizational climate. Also we find that the dimensions of organization climate have 
hierarchical relationships. On the practical aspect, the results can give advices to 
enterprises to build the organizational climate and innovate management.
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